
  

 
 

 
 

 
 

 

 
 

 
 

 

 
 

 
 

 
 

 

 
 

 
 

 

 

2010  Festival Dates  
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2010  Sponsorship  Opportunities & Benefits  
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FESTIVAL OVERVIEW  
 
Artscape is Americaôs largest FREE public arts festival.  In 2010, Artscape will celebrate its 

29th year (July 16 ï 18, 2010).  This annual event will feature 120+ arts and craftspeople from 
across the country; visual art exhibits both on and off site; incredible live concerts on three outdoor 
stages; a full schedule of performing arts including dance, opera, theate r, fashion, film and classical 
music, hands-on projects, childrenôs entertainers, multiple street theater locations; and a delicious, 
international menu of food and beverages. 

Artscape is an ideal platform for reaching the lucrative Baltimore -Washington area consumer 
market.  It offers a broad range of niche sponsor ship opportunities where your organization 
experiences face-to-face interaction with its target audience in a fun-filled festive environment.  
Artscape draws hundreds of thousands of visitors throughout the weekend.  

Our flexible corporate sponsorship program offers customized package opportunities.  We 
encourage all partners and sponsors to be creative and artsy during their three -day presence at 
Artscape. 
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   ARTSCAPE SPONSOR TESTIMONIALS  
 

ñArtscape was such a great match for Mutual of Omahaôs Wild Kingdom Adventure Tour. 
Not only were the event officials professional and friendly in handling our extremely tough 
exhibit requirements, but the event itself e xceeded our lead generation expectations.  It 
would definitely be an event I would recommend for other clients who are looking for a 
family-oriented atmosphere.ò  
Kary Regallis, Program Manager  
Aspen Marketing (rep. Mutual of Omaha)  
 
ñArtscape is a great venue to enhance employee engagement through volunteerism. Best 
of all, it  provides a great opportunity for citizens of Baltimore and out -of-town guests to 
see a diverse mix of top quality visual and performing artists, free of charge. There is a 
lot for the entire family to see and do.ò  
Phyllis Reese, Director of Marketing and Communications  
Bon Secours Baltimore Health System  
 
ñFashion @ Artscape was the best it has ever been. The crowd, the models, the host and 
hostess all made our weekend the best.  It can only get better from this point. Thanks for 
having us back for yet another year!ò  
Ty Brown, Director                    Mike Williams, Director  
Fashion Icons                             FICA Media Group  
 
ñRenewal By Andersen is extremely pleased with our results.  The number of leads we 
received [over the weekend] exceeded our expectations.  Working with such a pleasant 
and professional person like Emelda was the icing on the cake. She knows her stuff!ò  
Tracey Cantabene, Retail Marketing Plann er  
Renewal By Andersen   
 
ñIt was a real pleasure to work with the whole Baltimore Office of Promotion team. 
They did a great job and made our first venture together a very successful one; we are 
looking forward to next year and hopefully many years there  after.ò 
Phil Bradshaw, Area Marketing Manager  
Saturn  
 
ñArtscape is one of the best events in Baltimore. Throughout the weekend, several 
factors coalesced which contributed to our success, these included helpful staff, and 
high exposure to the public that  resulted in consistent foot traffic throughout the 
weekend.ò 
McArthur Stephens, Marketing Coordinator  
Geico DIRECT  
 
ñWe signed up nearly 150 new subscribers on Sunday we signed up 64- one of the 
best ñone dayò subscription drives that we've held.ò 
Ross Peddicord, VP Sales & Marketing; Publisher  
Maryland Life Magazine  
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"Of the events we toured this year (2003), Artscape is our best festival to date. If you 
told me there were a million people here, I'd believe it."  
Rodrigo Miranda -  Tour Manager GMR Marketing  
Best Buy   
 
ñArtscape was an incredible experience for Hewlett-Packard..!  Both the demographics 
and number of attendees that passed through the "You + HP Experience" (our exhibit) 
exceeded our goals.ò 
Chad Tons, President -  Infinity Marketing  
Hewlett -Packard  
  
ñArtscape was a very successful event for us. Our sampling numbers there were the 
highest of our tour and it was a great success.ò 
Kelly Carter, Program Manager ï Euro RSCG Impact  
Dunkin Donuts  
  
ñWe made 153% of our goal in obtaining leads for Ameriquest Mortgage.ò 

Jennifer Dills ï Passage Events  

Ameriquest Mortgage  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 


